In 2008, MySpace was one of the world's top Internet destinations. Behind only Google and Yahoo in Internet traffic in America, it was the most popular social networking site (SNS) with some 300,000 profiles being added daily. Although MySpace would soon be supplanted in the SNS world by the likes of Facebook and Twitter, it still has over 50 million unique users each month and over 300,000 video views monthly. Research performed during the period of its height in popularity is still valuable not only for historical perspective, but also for what it teaches about the habits of SNS users today. This study of the uses and effects of MySpace among Christian teens and young adults (n = 242), computes four composite variables: a Positive Effects Variable (PEV), a Negative Effects Variable (NEV), an Expressing Faith Variable (EFV), and a Friends and Family Variable (FFV), in order to consider interaction effects among various categories such as, age, gender, church attendance frequency, MySpace use experience and frequency, number of MySpace friends, etc. The results provide important insights for those who wish to maintain and promote a group identity through SNS platforms.
INTRODUCTION
According to Pew Internet survey findings (Lenhart & Madden, 2007b ) over half of all American adolescents between the ages of 12 and 17 had created a personal profile on a social networking site (SNS) by 2007. Nearly half who had done so, visited an SNS one or more times daily, and the one they chose to visit 85% of the time was MySpace, before Facebook supplanted MySpace in global visitors in April 2008 and in U.S. Internet traffic in May 2009 (Albanesius, 2009) . The SNS for which Rupert Murdoch paid $580 million in 2005, was the king of SNS's until it reached its peak in December 2008 (Gillette, 2011) . Although, MySpace's popularity has waned, it is poised for a comeback. As of November 2014, MySpace boasted 50.6 million monthly users, which amounts to a 575 percent increase since 2013, and it ranked 16th in The current study on the uses and effects of MySpace on Christian teens and young adults seeks to inform readers how they view and use MySpace in relation to their faith. It provides descriptive data to show how Christian teens and young adults are using MySpace and the effects they perceive it to be having on their faith. It engages other general population studies on SNS's in order to raise hypotheses about expected comparisons or contrasts. It also discusses the opportunities MySpace presents for religious organizations to promote their group identity and how well the results indicate these prospects are being seized.
H1: Christian teens and young adults will perceive that MySpace offers more positive than negative effects on their faith.
As well as research that argues online interaction creates bonds as strong and important to people as offline interaction with many of the same attributes (Haythornthwaite et al., 2000; Haythornthwaite, 2005) and helps families and friends stay connected and support each other from a distance (LaRose et al., 2001 , Howard, Rainie, & Jones, 2001 ), a strong case has been made that online communication does not detract from but actually strengthens and enhances offline relationships (Kendall, 2002; Kavanaugh & Patterson, 2001; Bargh & McKenna, 2004; Kavanaugh et al., 2005 , Wellman, et. al., 2001 . Studies show online communication often stimulates face-toface connectivity in everyday life (Wellman & Haythornthwaite, 2002) . Valkenburg & Peter (2007) put the stimulation versus displacement hypothesis to the test in a sample of over 1,000 Dutch youth between 10 and 17 years of age who use multiple forms of online communication and found the stimulation hypothesis substantiated. In fact, people who first experience trouble forming relationships faceto-face are likely to form relationships online and bring them into their "real" world (McKenna, Green, & Gleason, 2002) . Examples abound of people who first meet online and later develop intimate relationships (Wildermuth & Vogl-Bauer, 2007) .
H2: As an extension of their everyday lives, Christian teens and young adults will express their Christian faith on MySpace.
H3: Christian teens and young adults will use MySpace to stay connected with existing friends and family, and to a lesser extent to make new friends.
H4: Christian teens and young adults will say they use MySpace to flirt and explore dating options.
H5: Christian teens and young adults will say they use MySpace because it is easier for them to communicate there and share who they really are.
Research has only just begun to explore the worlds of the newest and increasingly popular SNS's: MySpace and Facebook. Ellison, Steinfield and Lampe (2007) examined the benefits of Facebook for creating and boosting social capital among Michigan State University students. Dwyer (2007) presented the findings of her small qualitative study on MySpace and its usefulness for impression management to the 40th Hawaii International Conference on System Sciences.
Two studies funded by the Pew Internet & American Life Project (PIALP) , 2007b provide the best data on teens' use of SNS's to ascertain general population habits for comparison with the present study. According to these extensive studies, older teens, and particularly girls, are more likely to use SNS's. About two-thirds (66%) of teens restrict access to their profiles and 59% limit access to friends they know. Almost half (48%) visit an SNS daily. Nine out of 10 (91%) use SNS's to communicate with people they see on a regular basis. Just under half (49%) use SNS's to make new friends. Only 17% say they use SNS's to flirt, while 46% admit to posting false information on their profiles. In light of these figures, an additional hypothesis comes into view: H6: Among Christian teens and young adults, females will visit MySpace more frequently and for longer periods of time.
METHODOLOGY
During a doctoral seminar in the 2007 spring semester titled, "Media and the Church," a group decision was made to focus on the uses and effects MySpace on Christian teens and young adults. Over the course of three weeks, the class met to discuss possible approaches and developed questions for an online survey. The outcome is 123 questions that measure general media uses (n = 2), general MySpace uses and effects (n = 70), Christian MySpace uses and effects (n = 44), plus demographics (n = 8). Participants were given the chance to provide their e-mail address at the end of the survey for a chance to win a $50 iTunes gift card as a thank you for their survey completion. The researcher and another colleague created the survey using the online resource Survey Monkey. Class members were encouraged to e-mail survey links to their contacts, and a link was posted on a university listserv to invite subscribers to participate. One colleague offered extra credit to her college students to take the survey resulting in some 25 submissions. Permission was also granted by the principal of a local Christian school to give middle school and high school students the opportunity to take the survey during an upcoming computer class.
In addition to these efforts, MySpace itself was used to solicit responses. A colleague created a MySpace profile for the class project titled, "Christians and MySpace" (www.myspace.com/christians andmyspace) to generate interest in the research by publicizing the question, "Please let us know about your experience with MySpace," and the survey link. Finally, a search of Christian groups within MySpace was made and uncovered a large network called, "Christian Teens of MySpace." The MySpace group profile has over 90,000 friends on its list. The group was joined in order to gain access to its discussion board, where a bulletin was posted announcing the survey and providing the link. Colleagues divided up the first 500 members and the last 500 members on the group list and contacted them through their MySpace emails with a short note about the survey and the link.
FINDINGS & DISCUSSION
These approaches resulted in a total of 452 survey submissions with 444 (98%) completed. Two colleagues assisted with coding the open-ended questions. These coded responses were inserted into the survey results' spreadsheet, which was then loaded into SPSS 15.0 for analysis. Since this study focuses on Christian teens and young adults, the results of those who either did not respond to (n = 126) or answered "no" when asked if they considered themselves to be Christian believers (n = 27) as well as those who did not provide their age (n = 29) or were older than 30 years of age (n = 28) were eliminated. This results in a total sample of N = 242 Christian teens and young adults. This sample represents a broad demographic of people who are heavy consumers of digital media and MySpace in particular. Tables 1  thru 3 illustrate that sample of Christian teens and young adults consists of over twothirds females, and 70% of the sample are ages 17 to 25. This is consistent with the PIALP findings that older girls better represented in the MySpace world. This sample has representatives from most major denominations, and one out of five says he or she belongs to a non-denominational church, with 72% attending church one or more times weekly.
More than 9 out of 10 say they frequently or more than frequently use the Internet. Over half spend 3 to 6 hours daily on the Internet, with nearly half spending less than 1 hour on MySpace daily and most of the other half spending between 1 and 4 hours. The vast majority spend less than 1 hour per visit to MySpace. Over 80% have a personal profile on MySpace with a slight preference toward keeping their profiles open to the public. Almost a third of the sample with profiles report having over 200 MySpace friends, while about one-fourth has less than 50. 
The amount of time users have had a MySpace profile is fairly evenly distributed which indicates this sample includes people in various stages of development in the MySpace world. Another interesting observation is that 44% of the sample report they occasionally or frequently use other SNS's in addition to MySpace. Among those SNS multi-users, 82% (n = 92) mention Facebook when asked what other sites they use.
In light of these findings on demographics and MySpace use descriptives and frequencies, a final hypothesis and one research question come into focus: H7: Young Christian teens will be more likely to have a private MySpace profile and those with public profiles will have higher numbers of MySpace friends.
RQ: In light of the diversity of the sample and the broad scope of the survey questions, which survey items will load highest in terms of M and mode?
TESTING THE HYPOTHESES
This study asks Christian teens and young adults to respond to the statement in Q78, "My experiences at MySpace have little to do with my Christian faith." The majority is either neutral (24%, n = 59), disagree (19%, n = 45) or strongly disagree (26% n = 64). This indicates that, while some are not sure, more believe than do not, some relationship exists between MySpace and faith. In order to test H1 to see whether or not they perceive MySpace has more positive than negative effects on their faith, two composite variables are created. A Positive Effects Variable (PEV) is computed using 12 Likert scale (1 to 5) items measuring perceived positive effects. PEV (n = 221) scores a strong reliability coefficient, a = .95. A composite Negative Effects Variable (NEV) was also computed using 5 Likert scale (1-5) survey questions addressing negative effects. NEV (n = 226) also scores high on reliability, a = .81. Table 4 lists the questions comprising PEV and NEV together with individual M and SD scores. For PEV, M = 23.9 SD = 11.2, min./max. = 12/58, and mode = 12. For NEV, M =8.2, SD = 3.5, min./max. = 5/19, and mode = 5. On the surface these figures lead one to suspect Christian teens and young adults perceive MySpace only minimally affects their faith for good or bad. As noted above, Q78 indicates youth believe their faith should be engaged at MySpace. So why do they not believe their faith is being affected, especially in a positive direction? Could this be due to the fact that church youth groups are not utilizing what MySpace has to offer them? This seems likely due to the fact that a 55% (n = 133) either disagree or strongly disagree with Q76: "I am part of a local church group that uses MySpace." While M and mode for both PEV and NEV are low, Statistical analysis uncovers some interesting and highly significant relationships among them. Independentsamples T-Tests reveals ns variance between genders in terms of PEV, but for NEV, F(2, 224) = 5.8, p < .01, with M = 9.21(3.9) for males and M = 7.73(3.2) for females This indicates that, although both groups perceive low negative effects from MySpace, females are more confident this is true. An ANOVA test reveals that age creates significant variance both for PEV, F(4, 216) = 2.8, p < .05, and NEV, F(4, 221) = 3.84, p < .01. Age is also negatively correlated to both PEV, r = -.18, p < .01, and NEV, r = -.21, p = .001. An interesting pattern, which Table 5 illustrates, emerges here; a parallel inverse relationship between M for PEV and NEV by Age develops through the first four age intervals. This pattern raises interesting questions for further study to be discussed later. Church attendance also impacts PEV and NEV.
The results of ANOVA for PEV*Attendance are, F(6, 213) = 2.9, p < . 01. Whereas NEV*Attendance reveals no significance through ANOVA, it does in correlation analysis together with PEV. Two slight but significant negative correlations exist: PEV*Attendance, r = -25, p < .001, and NEV*Attendance, r = -.13, p < .05. This suggests that as frequency of church attendance increases not only do perceived positive effects from MySpace decrease, but also the perceived negative effects decrease.
Furthermore, the amount of time spent daily on MySpace predictably affects perceptions. ANOVA shows PEV*Time, F(5, 214) = 4.9, p < .001, and NEV*Time, F(5, 219) = 2.3, p = .05. Correlation analysis reveals that, unlike church attendance's negative consequences, the amount of time spent on MySpace has a mild positive correlation, PEV*Time, r = .23, p < .001, NEV*Time, r = .19, p <.01. This indicates that the more time Christian teens and young adults spend on MySpace the more likely they are to believe it positively affects their faith, and the perception of negative effects goes down as well. H1 is, therefore, supported.
H2 predicts Christian teens and young adults will express their Christian faith on MySpace. To test this, Q20 asks, "Do you express your Christian faith at your personal MySpace site?" By a margin of 87% (n = 175) to 13% (n = 27), Christian teens and young adults testify to sharing their faith on the MySpace profile. They are divided, however, when it comes to sharing their faith on MySpace with people they do not know (M = 3.0, SD = 1.4, n = 233) and are fairly sure they are not interested in accepting friend invites from strangers in order to share faith with them (M = 2.62, SD =1.3, n = 234).
In order to determine if, in fact, the 87% who claim in Q20 to express the faith actually do, a composite Expressing Faith Variable (EFV) is formed using 10 Lickert scale (1-5) items that test respondents on practical ways faith might be expressed at MySpace. Table 6 presents the individual components of EFV. For EFV, M = 23.9, SD = 10.1, min./max. = 10/49, n = 222, and on reliability, a = .92. While the mode is lamentably 8.0, 44% (n = 103) of the sample score, M ≥ 20.
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Neither gender nor age creates any significant difference in M for EFV. However, significance does occur when tested against the number of MySpace friends participants have, F(7, 181) = 3.0, p < .05. Those in the two lowest range of friend number intervals, 0-25 and 26-50, score the highest average means, M = 22.3, SD = 7.7 , n = 35, and M = 23.5, SD = 6.8 n = 20, respectively. This may suggest those with modest amounts of MySpace friends take their friends more seriously or else feel they have a closer connection to express their faith with them.
When it comes to the likelihood that Christian teens and young adults will express their faith on MySpace, church attendance plays an interesting role. ANOVA uncovers that church attendance creates significant variance in EFV, F(6, 214) = 6.6, p <.001. A bivariate analysis shows a modest and highly significant negative correlation (r = -.39, p < .001) exists between EFV and attendance. Why does church attendance have a negative effect on EFV? Is it possible that those who attend church more frequently are being warned more about the dangers and so a negative association between faith and MySpace develops? Or is it that as they spend more time with friends at church, they go to MySpace as a means of escapism from church-like activities? This deserves further study.
While the numbers are somewhat lackluster, H2 is supported by virtue of the fact that 87% of the sample claims to express their faith. The M of EFV, however, is not impressive. If such a majority says they express their faith on MySpace, why are the scores for average means not higher on the variables that are conducive to expressing faith on Myspace? This likely indicates that Christian teens and young adults are either hot or cold about sharing their faith and this results in a lower M, or they consider themselves to be expressing their Christian faith merely by selecting "Christian" in their personal profile for the religious category. Either way, it seems churches need to do more to encourage teens and young adults to make the most of MySpace's opportunities to express their faith.
H3 predicts that Christian teens and young adults will use MySpace to stay connected to existing friends and family and to a lesser extent to make new friends. To put this hypothesis to the test, six variables were transformed into a composite Friends & Family Variable (FFV), M = 18.9, SD = 5.5, min./max. = 6/30, and mode = 21. Table 7 provides the list of the FFV items. In the aforementioned PIALP studies of teens' SNS's use, findings show that girls are more likely to use SNS's "to reinforce pre-existing friendships, while for the boys…, the networks provide opportunities for flirting and making new friends" (p. 1). This study indicates that for Christian teens and young adults, females do score a significantly higher mean on FFV, M = 19.6, SD = 5.1, versus males, M = 17.4, SD = 5.8; with F(2, 222) = 2.5, p < .01. In addition, age plays an even greater role, F(4, 219) = 4.0, p < .01. Teens ages 14 to 16 score highest, M = 25.3, SD = 3.9, min./max. = 11/30. Neither Church attendance nor number of friends creates any significant interaction effects. The amount of time that users spend daily on MySpace, however, does, F(5, 217) = 7.4, p < .001. Correlation analysis brings to light a mild and substantial positive relationship between daily use of MySpace and FFV, r = .28, p < .001, especially through the first three time intervals. Table 8 demonstrates this positive association. 
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The first half of the H3 is supported. Christian teens and young adults, particularly females and younger teens, use MySpace to connect with existing friends and family. The second half suggests that they will also use MySpace make new friends, which PIALP finds males more predisposed. In order to test this part of H3, the responses to Q43, "I use MySpace to make new friends," are examined. For Q43, n = 235, M = 2.6, SD = 1.4, and the mode is 1. This indicates that Christian teens and young adults are not eager to see MySpace as a place to make new friends.
An independent-samples T-test shows gender to play no role here. ANOVA tests for Q43 with age, number of friends, and church attendance variables confirms no significance either. Suspecting that those who are newer to MySpace might be more likely to want to make new friends to populate their friend's list, an ANOVA was performed on this variable. This suspicion proves correct, as those with a personal MySpace profile less than 6 months score a higher M (3.2) and lower SD (1.3), F(3, 201) = 2.8, p < .05.
Unlike the general population sample findings of PIALP, where 49% use MySpace to make new friends, this sample of Christian teens and young adults indicates that both males and females equally have minimal desire to make new friends through MySpace. Less than 30% agree or strongly agree that they use MySpace to make new friends, and these are more likely to be in their first few months of MySpace use. This perhaps indicates their parents and church leaders, together with the amount of press devoted to online predators, have reinforced the old adage, "Don't talk to strangers," to them for the virtual world. It also supports other studies that indicate people use SNS's primarily to interact with existing friends and family. H3 is, therefore, validated.
H4 suggests that if behaviors in SNS tend to mirror and reinforce those in offline communities, then it stands to reason that even Christian teens and young adults will flirt and explore dating opportunities within their MySpace network. Table 8 displays the two straightforward questions in this study and their results, which provide data for an answer. While the means are surprisingly low, the PIALP conclusion that boys are more likely to use SNS's for flirting finds support among this Christian sample. T-tests show significant interaction for gender both at Q38, F(1, 232) = 4.2, p < .05 and especially Q68, F(1, 232) = 41.6, p < .001. In addition Q38 has strong variance when an ANOVA is performed against age, F(4, 228) = 8.3, p < .001. A univariate ANOVA, furthermore brings significant interaction effects when gender and age are combined in a 2 x 5 factorial model with Q68. In this design, the main effect of age is significant, F(4, 223) = 7.6, p < .001. The main effect of gender is borderline significant (p = .06) and F (1, 223) = 3.5, and age*gender yields F(4, 223) = 4.3p < .01. The same design setup with Q38 brings significance only at the main effect of gender, F (1, 224) = 23.2, p < .001.
These findings do not reveal Christian teens and young adults are gung ho to use MySpace to find dates and to flirt. It is clear that young boys are far more likely to be tempted to use MySpace to flirt, and males in general are more open to finding a date on MySpace. As it stands, however, with over 80% either disagreeing or strongly disagreeing with Q38 and Q68, H4 must be rejected.
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H5 hypothesizes that Christian teens and young adults will say they use MySpace because it is easier for them to communicate there and share who they really are. To check the first part of H5, Q50 gauges agreement level with the statement, "I use MySpace because it is easier for me to communicate there." 4 For the second part of H5, Q45 sets forth, "I use MySpace to let people know who I really am." The fact that both questions score a mode of 1 casts serious doubt on H5. For Q50, n = 233, M = 2.6, and SD = 1.3. For Q45, n = 234, M = 2.5, and SD = 1.3. In each case about half either disagree or strongly disagree with the statements (Q50, n = 110, Q45, n = 117) and 25% are neutral (Q50, n = 59, Q45, n = 59). While these figures seem to dismiss H5, further examination uncovers a few noteworthy points.
ANOVA reveals age bears influence on Q50, F(4, 228) = 2.5, p < .05, and Q 45, F(4, 229) = 2.6, p < .05. Teens ages 14 to 16 score the highest means between groups with M = 3.0, SD = 1.3, for Q50, and M = 2.8, SD = 1.2, on Q45. Furthermore, the amount of daily MySpace use creates significant variance for both Q50, F(5, 226) = 9.4, p < .001, and Q45, F(5, 227) = 5.9, p < .001. Time spent daily on MySpace is mildly correlated positively to the belief that it is easier to communicate there, r = .20, p < .01 and the propensity to share who one really is, r = .27, p < .001. This suggests that while Christian teens and young adults typically do not believe it is easier for them to communicate on MySpace or to be open about who they really are, teens 14 to 16 share this conviction not quite as strongly as others, and for all age groups time spent each day using MySpace is a mitigating factor. For now, however, based on this sample and results, H5 is rejected.
H6 suggests that among Christian teens and young adults, females visit MySpace more frequently and for longer periods of time. To test this hypothesis, a Chi-square was performed to look for interdependence between gender and Q3, "Approximately how many hours each day do you use MySpace?" and Q6, "Approximately how many hours do you use MySpace each time you go there?" The results were unimpressive. For Q3, Chi-square (5) = 4.5, p = .47 (2-sided), and for Q6, Chi-square (5) = 2.8, p = .73 (2-sided). Gender clearly plays no role in terms of how often and long MySpace is accessed among Christian teens and young adults. H6 does not find support.
Although the amount of time spent on MySpace among Christian teens and young adults does not vary significantly between genders, it does between age groups. For Q3*Age, Chi-square (20) = 29.8, p < .05 (1-sided), and for Q6*Age, Chi-square (20) = 32.5, p < .05 (2-sided). Table 10 presents these results and shows the frequencies of MySpace use for the top two categories distributed by age. These results indicate that the youngest Christian MySpace users are primarily logging on for less than an hour and most likely that is consumed in just one use. The middle and late teens are far more likely to use MySpace for up to 2 hours daily and since the majority say each time they use MySpace it is for less than an hour, this indicates they are more frequently logging on to MySpace. Older young adults reflect the adolescent's patterns of use with their daily use matching their daily time per use.
H7 postulates that out of concern for protecting their private information and guarding against morally objectionable communications, young Christian teens will be more likely to have a private MySpace profile and those with public profiles will have higher numbers of MySpace friends. As noted in Table 1 , 38% (n = 91) of Christian teens and young adults have a private profiles and 44% (n = 107) have public profiles. Six percent (n = 6) claim to have both a public and private profile. Chi-square tests produce significant findings for Q13*Age, Chi-Square (8) = 13.5, p = .05 (1-sided), and for Q13*Number of Friends, Chi-square (14) = 38.7, p < .001 (2-sided). shows the impact of age on profile type, which as predicted, shows that as age increases, the likelihood that the profile setting becomes public increases. An unexpected development, however, transpires upon closer examination of Q13*Number of Friends. One expects to find those with public profiles having the highest friend counts due to the fact that their profiles can be freely accessed. As Table 12 sets forth, the Chi-square results indicate that this is true up to a point, but the gap closes once the friends' list passes 200. Among Christian teens and young adults with 300 or more friends at MySpace, the probability that their profiles are private is greater. (n = 36) (n = 21) (n = 19) (n = 28) (n = 58) (n = 20) (n = 17)
These results seem to support H7 generally, but further research should examine the relationship between public and private profile settings with uncommonly large friends' lists.
A final research question comes to focus now, in light of the fact that the survey instrument is so large, measuring up to 143 inputs from respondents on 125 questions that span multiple facets of MySpace uses and effects, which survey items will score the highest means and modes? Table 12 gives a snapshot of the highest loading factors. Interestingly the modes for every question beyond the nine reported in Table 13 score the lowest possible mode (n = 1). This only exacerbates the significance of these nine items. All but Q74 and Q90 point to a preference of using MySpace to connect, communicate, and share information and pictures with existing friends. The fact that Q74 scores high is surprising since the general results related to EFV were weak, and Q90 suggests church leaders and parents need to make every effort to prepare their children for the diverse and sometimes confusing voices calling out to them in MySpace. This need only grows stronger when one factors in Gross, Juvonen, & Gable's (2002) study of 7th graders IM use, which reveals that whom adolescents engage in online communication determines the effect it has on them and those with "social discomfort or detachment" are more likely to turn to online communication for comfort (p. 87).
CONCLUSION
Christian teens and young adults claim they express their faith on MySpace. The majority believes their MySpace involvement should be related to their faith, but they do not see MySpace impacting their faith strongly in any way. Despite this fact, a positive relationship exists between how often they use MySpace and PEV. Age proves to be negatively related both to PEV and NEV. This is good on the latter, because as Christian MySpace users age and mature one hopes they will perceive, and actually experience, less negative effects. However, the former is disappointing. One prefers to think with age and development more positive effects would be perceived and experienced. The fact that this is not the case and that the frequency of church attendance shows to be negatively correlated to EFV indicates that church leaders and parents are behind the curve on MySpace. They need to educate themselves not only on the dangers, but also on the many possibilities MySpace affords for expressing and strengthening faith. Absolutely, the number of those who say they are not involved in a church group on MySpace needs to drop sharply from the current level of 55%.
On a positive note, Christian teens and young adults strongly believe that MySpace helps them connect with others and strengthens their existing relationships with family and friends. This is especially true for girls and those ages 14 to 16. While they seem less likely than the general population to desire to use MySpace to establish new friendships, they do express that they are open to share their faith in MySpace with people they do not know and to interact with those who have different religious beliefs. Church leaders and parents need to explore how they can safely equip and encourage their teens and young adults to use MySpace as an evangelistic platform.
This study reveals, surprisingly, that Christian teens and young adults do not care much to engage in flirting or seeking out dates through MySpace. While it is suggested that these results might be skewed by wording that does not specify "friends" as the objects of their flirtations and dating explorations, they do clearly show a stronger predisposition among younger boys. With this in mind, church leaders and parents, would do wise to offer instruction and counsel for young boys on appropriate online propositions to the opposite sex and help their young ladies to know how to process them.
Older Christian teens and young adults are less likely to say they use MySpace because it is easier for them to communicate there and share who they really are. Younger teens, ages 14 to 16, however, are more likely to say this is true, and the more time they spend on MySpace the more this belief is reinforced. This suggests that Church leaders and parents should focus resources to better equip and provide opportunities for this group to share face to face communication. Also, because this age group seems most enthusiastic about their MySpace use, extra caution must be stressed to protect their privacy and security, while at the same time highlighting the positive opportunities that exist when MySpace is viewed and used in a healthy way.
The majority of young Christian teens keep their MySpace profiles private until they reach age 17. This is positive because it helps safeguard, though not completely, Christian MySpace users when they are at their most vulnerable state. Interestingly enough, among this study sample, the majority of those with the highest level of friends have private profiles. This mitigates against complaints that might arise from younger users that having to keep their profile private keeps them from having as many friends.
One final observation that has been reserved for the conclusion that some observant readers may have realized is this: in order to have a MySpace profile users must testify that they are at least 14 years old. This sample of Christian teens and young adults, however, includes 11% (n = 27) between ages 11 and 13 who say they have a MySpace profile. What should the churches response be to this? Is this any worse than teens and young adults who over exaggerate their age in order to try to avoid niche-marketed advertising that for the age groups under consideration can contain images and products deemed objectionable? Due to the fact that MySpace is so popular and those within the 11 to 13 age groups feel much pressure and temptation to join, Christian groups could perhaps petition MySpace executives to create a related MySpace site for this age group that could carry the desirable MySpace brand and also allow for possible parent-approved networking to older family or friends on the already existing network.
This research has provided helpful data that can be utilized by churches and parents to consider what they are or are not doing to help nurture their kids' religious identity in SNS environments and encourage them to express it openly through their SNS use. It also showcases the need for more studies to build upon and expand these findings. For example, a survey of Christian parents and youth ministers would provide a treasure of information to compare with the current study. Furthermore, the items listed in Table 13 could each be developed into studies that could reveal why these are so valued and how they can be better utilized for nurturing and expressing Christian faith on MySpace.
